4 com; AN QUAN BA ’H.‘:Ii
il PHAT HIEN GO CHAY ¥ m:uum 1 GAN BO1 NBAY 114

- > l
™ §

reieid il COMPANY PROFILE

A CHAU INVESTMENT AND INTERNATIONAL TRAVEL FESTIVAL (O, LTD INASIATRIPS TRAVEL & DM(

Q 5F, Tower A, D2 Building, Giang Vo street, Ba Dinh district, Hanoi, Viét Nam
O +84913305579/+84789 286 838

@ info@inasiatrips.com i n Asi ot fi p So

www.inasiatrips.com



GREETING 0L

OUR MOTTO (0] GREETINGQ.O

4
N
VISION - STRATEGY W
(1 / InAsiaTrips Travel & DMC was born in October 2005 while
CORE VALUE (.' / Vietnam Tourism is on the move of development. We would
like to bring to customers the best insights of Vietnam at the
o beginning and we would like to bring to customers the best
COMPANY'S STRUCTURES %\Vl quality of our products.
We are the multi — servives serving company in tourism field
% such as: operating inbound and outbound tours for Vietnam-
LEGAL INFORMATION lQ ese customers; operating tours to Asia for customers from
Europe, America and Australia..we also specializing in oper-
110 ating incentive, event groups in Southeast Asia. Besides that,
CAPITAL SOURCES A we are serving hotel bookings, flight tickets reservation and
entry visa to Vietnam for oversea customers.
b With professional, enthusiasm and well-trained staffs, we are
N P : ,
PRODUCTS & SERVICES il pround to be a best team to offer the top quality products to
our clients all over the World. We always put the benefits of
OUR CUSTOMERS "’2 customers to be our standard to serve.

InAsiaTrips Travel & DMC - Bring The Smile To Clients!
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OUR MOTTO

}INASIATRIPS TRAVEL & DMC<

We always put the
interests of

A (ee) IV R (eYeINF\WA CREATE MORE JODS BUILD UP MORE SEEKING NEW
customers first, .always with customers and ISR Y] TOLOCALITES &  [Somea= N eRWIT] PRODUCTS TO SUPPORT

position of
customers to serve.

Commit with best price
Always look for the best
products and services
in order to bring higher
value of products
to customers.

Always
keep PRESTIGE

customers'’
feedback

Customers are
not only served
before and while
using the service,
but also taken care
of even after
our services

PRINCIPLES IN CUSTOMER SERVING AS

} WE ALSO HAVE BUILT OUR STANDARD <

OUR VISION

} BRING SMILE TO CLIENTS <

~

03 3 [T

o Gl 02 [

QS {}Gﬁ 06 @% g?/ °§§i" 08 @

TARGET OF AT LEAST MORE TRAINING TO OPEN MORE NEW  [ed)I\IVA=yg (8] AN R =5{0) )
20% INCREASING ALL STAFFS INSERVING BRANCHES IN IN PROFESSIONAL

K YEARLY PROFESSIONALY OTHERS COUNTRIES mExYI\el CUSTOM

DEVELOPMENT STRATEGY

Promote and expand to serve more customers globally.

@ Develop more diversified products from short to long time.

Expand the scope of customer service and enhance the
value of products.

@ Create new services and combine with locdlities to build
principles of sustainable development

@ Together to build and protect tourism resources in combination

Respond quickly and effectively to all customer requirements.
with environmental protection options.

Ensure the continuous operation of the services provided by the Company.

Always be enthusiastic, attentive with a quick, gentle attitude.
Ensure providing services with reasonable price and high competitiveness.
Always follow closely employee training policy to ensure high professionalism.

Research and use environmentally friendly products to serve the
company's customers.

@ In-depth research and training for staffs to catch up with the
world's tourism development trending.



CORE VALUES

The core value that InAsiaTrips Travel & DMC ism is pursuing is the belief in the efforts and spirit of business
owners of the company's members.

Always consider customers as a companion, put the interests of customers as our
own.

Build absolute trust with customers.

@Ready to listen and always strive for human development.

Building a professional working environment, sharing, helping and being a team of young intellectuals with high
professional qualifications, dynamic, professional and creative, bringing the entrepreneurial spirit of the new

age: dare to try, accept challenges to successfully complete the missions.

All leaders and employees of our company put the motto: "Customers' interest is the smile of
InAsiaTrips Travel & DMC ".

COMPANY'S STRUCTURE

WE MAKE THINGS EASY & SIMPLE

BOARD OF
DIRECTOR

—® AGENT SALES
® a ® CORPORATE
SALES SALES
DEPARTMENT ——
® F.I.T SALES
SERVICES
© OPERATION
‘ INSPECTION &
© ® CONTRACTING
OPERATION —
DEPARTMENT 24/7
—® CUSTOMER
CARE
GENERAL
—® ACCOUNTANT
& '
® INTERNAL
® ACCOUNTANT
— ©N ACCOUNTING
DEPARTMENT =Y
L ® PAYMENT
ACCOUNTANT
—@® MARKETING
e HUMAN
—© ® RESORCE
HUMAN
RESOURCE T8
®© TECHNOLOGY



LEGAL INFORMATION

BUSINESS LICENSE
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FINANCIAL SOURCES

REAL CAPITAL OF THE COMPANY

2.000.000.000VND 5.250.000.000VND 500.000.000VND
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FIXED CAPITAL WORKING CAPITAL DEPOSITED CAPITAL

EXTERNAL CAPITAL SOURCES

5.750.000.000 VND 500.000.000.000VND
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EQUITY CAPITAL ESTIMATED CAPITAL OF PARTNERS
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PRODUCTS & SERVICES

THE LEADING TOUR OPERATOR
IN SOUTHEAST-ASIA

* ALL KINDS OF PACAKGE TOURS TO COUNTRIES IN SOUTHEAST ASIA
* JOINED GROUP & S.1.C TOURS

* VISA, HOTEL & FLIGHT BOOKING

* TRANSPORTATION SERVICES

FOR VIETNAMESE

* OPERATING PACKAGES TO OVERSEA FOR VIETNAMESE
* IMMIGRATION SERVICES FOR VIETNAMESE
* HOTEL & FLIGHT BOOKING FOR VIETNAMESE

> BEST DOMESTIC AGENT <

DMC IN ASIA FOR OVERSEA AGENTS

*OPERATING ALL LAND SERVICES IN ASIA FOR OVERSEA AGENTS.

* TOPERATING PACKAGE TOURS FOR INTERNATIONAL TRAVELERS TO
COUNTRIES IN ASIA

* SUPPORTING & CONSULTING ON ENTRY VISA PROCEDURES TO VIET-
gléﬁN#SRIélgELL AS PROCEDURES FOR ENTERING SOUTHEAST ASIAN

> BE THE PROFESSIONAL OPERATOR AND LOCAL <

M.I.C.E, MEETING, CONFERENCE &
TEAM BUILDING SERVICES

* ORGANIZING LARGE-SCALE PROFESSIONAL EVENTS IN VIETNAM
FOR ALL BIG ORGANIZATIONS AND ENTERPRISES.

* PROFESSIONAL EVENTS PROVIDER WITH VARIOUS THEMES FOR
COMPANIES

* TRADITIONAL TEAM BUILDING SERVICES FOR ORGANIZATIONS AND
BUSINESSES.

* PROFESSIONAL GALA DINNER SERVICES.

DOMESTIC CORPORATES
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EVN APAX LEADERS

English For Future Leaders

INSURANCE
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OVERSEA AGENTS
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